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Ub'bects Serve as traces of our experience,
subconsciously narrated to inspire and
animate the world we inhanit. We collect
them as souvenirs, housing within them
deas to remind us or to help us create
memories we can physically hold on to.

Scotland Can Make It! is an independent project
to create aseries of six such souvenirs inspired by the London
2012 Olympic Games and the Glasgow 2014 Commonwealth
Games. The souvenirs, which will be manufactured entirely
in Scotland throughout 2013 and 2014 and presented
for sale during the Commonwealth Games, aim to offer
a material legacy of both events whilst giving expression
to the significance of Scotland's rich and imaginative
cultural landscape.

The result of specially selected artistic and
manufacturing partnerships, the souvenirs respond to the
opportunitiesandlimitationsofcollaboration, steppingoutside
a more typical approach in their design and manufacture.

Working with a number of Scotland’s key manufacturing

companies including Begg Scotland, Carlton Die Casting,
Chemikal Underground, Highland Stoneware (with Rogano
Oyster Bar), Johnstons of Elgin, McRostie of Glasgow, North
Glasgow College and Tunnock’s, the project has created
connections across Scotland and its industries.

The souvenirs represent a broad range of disciplines,
styles and ways of making but are united in that they are
expressive and enduring. Within the six designs a variety
of ideas and objects are presented. Though desirable and
saleable products - travel blankets by Atelier EB and Marc
Camille Chaimowicz, a ceramic jelly mould by Katy West,
‘medal’ teacakes by Claire Duffy, sports scarves by Emlyn
Firth and Angharad MclLaren, an iPhone app by FOUND and
miniature gold-effect tenements by Marianne Anderson
and Neil McGuire — none conform to our expectations of a
traditionally Scottish keepsake.

FUREWORD

Rather, the Scotland Can Make It! souvenirs call to
mind memories that invite us back to the place of their making
and, when considered together, reveal distinct ideas about
Scotland through the quality of their design and production.

Temporarily included within the permanent collection
of the People’s Palace, the Scotland Can Make It! exhibition
documents the development of the designs and draws
attention to the key processes and relationships that led to
their realisation. Within a series of free standing ‘shop window
displays’, designed by Graphical House with Steff Norwood,
and through a specially commissioned film, by Reset Films,
the products are presented in a way that brings together the
studio, the factory, the museum and the shop, in sequence,
layering ideas, methods and ways of making.

This guidebook introduces the Scotland Can Make
It! souvenir prototypes and explores each through the lens of
the artists and designers that proposed them. Included are the
stories behind the making of six high quality ‘cultural’ products,
each a narrative that contradicts the common structures
of mass production and consumption usually associated
with mementos of large-scale national events. In contrast
the Scotland Can Make It! souvenirs speak of experience
and feeling, exploring relationships between people, memory
and objects.

Panel



Souvenirs are amongst the most evocative  INTRODUCTION b
of modern abjects. They operate like all By Christopher
material things to form our sense of el Breward

through the action of memory, but in the
most directed manner.

They are designed to stimulate the act of remembering, both
purposefully, and in unanticipated and serendipitous ways.
They 21so lose and accrue meaning over time, reminding us
that to be human, to live, is to remember and to forget. Most
importantly they encapsulate a moment in concrete form,
sometimes i monumental and profound ways, but more
often through recourse to basic production methods and
simple substances.

Too often dismissed as kitsch, in their complex
relationship to ephemerality and ultimately to mortality,
souvenirs deserve more sensitive scrutiny. Cultural historians
might seek to find the souvenir’s origins in the medieval
pilgrim’s votive icon, the mercenary soldier’s badge or the
rather heftier trophies of the enlightenment’s Grand Tour.
In the age of mechanical reproduction and mass tourism,
remembrance is more likely to be found in the picture postcard
or the plastic snow dome. But perhaps tracing general origins
for such a diverse category is futile.

As literary critic Susan Stewart suggests in her
reflection on collecting ‘On Longing’, the interpretation of the
souvenir ‘cannot be generalized to encompass the experience
of anyone; it pertains only to the possessor of the object.
What is important then, is an acknowledgement of the role
that souvenirs play in cementing, however fleetingly, the
contingent connections between time, place and individual
sensibility. It is that function and its precariousness that
makes the souvenir appear both intensely personal and
inherently tragic. Nothing seems more lost than a displaced
and discarded souvenir in a thrift shop window.

A generation back and our grandparents followed
theirs in honouring the materialisation of special moments
and memories, on mantelpieces, in display cabinets, and in
biscuit tins.

This may be pure nostalgia (and a consideration of the
souvenir must surely offer the best possible excuse for such
reveries), but some of my fondest childhood memories are of
obsessively re-ordering my grandmother’s heraldic thimbles,
coronation mugs, pub-sign cocktail sticks and hoarded
Christmas cracker novelties into miniature museum displays.

| can still smell the scent of furniture polish and dust
that accompanied their annual liberation from the back of
some dark parlour cupboard. | wonder whether such simple,
tactile pleasures persist in a time when memories are stored
digitally and pinterest offers a virtual, less cluttered platform
for amateur museological exploration? But | needn’t fret.

The possibilities of contemporary design with its
shift from mass to personal production and from a passive
reception by consumer from producer to an active engagement
in meaningful, productive and profitable experiences for all,
offer a potential for participation that is helping to redefine
what a souvenir might be.

Perhaps it was ever thus? The souvenir has always
sat at the blurred boundaries between the intensely personal
desire for remembrance, the possibilities of technology and
the pressures of the market to generalise experience.

In an echo of the revolution inspired by web 2.0
and the arising ability of internet users to create, share and
comment on content without the need for intermediaries,
the possibilities for intercepting and subverting top-down
manufacturing are endless.

Where previously mementoes of place might have
been designed and mass-produced in a fractured manner,
unthinkingly replicated for global distribution, contemporary
approaches to commemoration encourage the forging of local
connections, sustainable production, and a more nuanced
relationship between cultural context and the materialisation
of memory. Making and meaning, so far as the future of the
souvenir is concerned, are set to become far more interesting.

Christopher Breward
Edinburgh College of Art



EMIYN FIRTH and ANGHARAD McLAREN HOME / AWAY 8
with JOHNSTONS of ELGIN Woven Scarves

In Scotlend, as across the globe, scarves can be an instant ©7 ~rth e b o
signifier of your sporting tribal allegiance. Scarves are held # visve:
aloft in times of triumph, clenched in moments of hope, left
In tribute after tragedy. Scarves become souvenirs of great
sporting occasions—carriers of memory, asupporter's trophy.

Our idea was to create a parallel graphic identity — platiorms
applied to apparel and accessories — which would provide
an alternative to branded sportswear or badged merchandise,
capture the spirit of the Games and have a life after the event.
Our collaboration with Johnstons led us naturally to focus on
scarves, a mainstay of their production.

The concept of Home [h] / Away [a] emerged during
our initial design process, as we researched the venues of the
Games. [h] and [a] are merely abbreviations on a fixture list,
but we like to think of them signifying the pride you feel being
in your home city, or of following who you support wherever .
they go. The [h] and [a] feature as part of the woven pattern — 0580w -basedAngharad
in the same position as you might find a luxury brand marque
or a football crest.

As a graphic designer and a woven textile designer
with a shared passion for sports, our collaboration centred
on using digital techniques to create a contemporary design,
whilst celebrating the rich cultural heritage of Scottish
textile manufacturing. The geometric pattern created is an
abstraction of the herringbone structure of traditional tweed

- the original performance fabric worn to protect against
the Scottish elements.

Through the design process we found overlaps
in mathematical structures and grids, which are core tools
within our disciplines, and this informed the use of the
herringbone as a generative element in a multi-layered
pattern with depth of scale and rhythm.

We worked in partnership with Johnstons of
Elgin as our concept developed and with their skilled design
team to translate our proposal into sample prototypes.
As a fully ‘vertical mill’ every stage of production happens
in house, from spinning the yarn to stitching labels on
the finished products - with stringent quality control
checks at every stage, ensuring the highest standard of finish
expected from such a renowned luxury brand.

Emlyn Firth and Angharad McLaren



CLAIRE DUFFY with TUNNOCK'S MEDALS
TUNNOCK'S Confectionary
Packaging

In a society where so many material goods surround ug = servine suesestons
surely the best Kind of souvenir is one that celebrates the - ot yeur onn sportive
moment but doesn’t clutter up our lives.

winners with a real medal

Tunnock’s Medals is a box of confectionery ceremony (podium optional)
medals (one gold, one silver and one bronze) to be awarded . .., 414 the people you
to whomever their owner thinks deserves them the most. |oe the most with a medal
The ambition is simple: that people will use the medals to toshow you care
celebrate their own achievements and get actively involved
in the sporting spirit of the Games. Best of all, the medals are - hold an awards
an easily affordable souvenir that everyone can enjoy —and we  ceremony at home
all know someone who deserves a medal!

Tunnock’s isacompany thatis well known throughout
Scotland and across the world for its famous teacakes and
wafers, which are still manufactured in Uddingston to this day.
As a brand Tunnock’s confectionery has an appealing iconic
status known for its bold packaging and the family values,
which have kept the business going since 1890. ...and many more.

Working closely with Tunnock’s, the design teams

at Chesapeake packaging (makers of Tunnock’s cartons)
and Friths (makers of Tunnock’s confectionary foils), the
initial proposal was carefully and collaboratively developed.
Our collective desire was to generate a design that would
sit happily within Tunnock’s own portfolio of products. The
design would retain their marque of quality and draw on its
wide brand appeal, butit would do so through the creation of a
new productin celebration of the Games. By using the existing
Tunnock’s brand, the new packaging creates an instantly
recognisable but exclusive product.

Tunnock’s Medals encompasses a limited-edition
box housing gold, silver and bronze foil covered teacakes. The
consumer can assemble theirown medals from the packaging:
the carton opens from the top like a presentation box with
teacakes sitting on three pop-out medal fitments with ribbons
underneath.

» nominate a colleague for
their honorable hard work

» surprise someone who
is secretly exceptional

Claire Duffy

10

Tunnock’s Medals

Mat

s: Laminate

tionar

Claire Duffy is a freelance
designer-maker based in
Edinburgh. A graduate of

Product Design at The Glasgow
School of Art in 2005 she has
worked on many projects from
furniture pieces to commissioned
ceramic work as well as having
her own label of textile based
products, Cabin Jack Design.

www.cabinjack.wordpress.com




KATY WEST with
HIGHLAND STONEWARE and
ROGAND OYSTER BAR

Common Wealth has two main collaborators. The legendary
Art Deco interior of Glasgow cocktail bar and restaurant
Rogano has inspired the zigzag motif described by the
mould and head chef Andy Cumming has provided for it
exclusive jelly recipes. Highland Stoneware, established in
Lochinver, Sutherland in 1975, supplied the clay body, as well
as finishing the moulds in their factory. Thus two institutions
offering very distinct perspectives on Scottish heritage are
brought together.

Rogano’s history is rooted in the 1920s and 1930s,
the great age of the ocean liner. It was styled and decorated
by many of the designers and trades people involved in the
manufacture of Cunard’s Queen Mary liner in John Brown
and Co’s yard in Clydebank. Highland Stoneware’s story is no
less interesting. It presents a more kilted vision of Scotland’s
post-industrial struggle, with its skillfully decorated pots
adorned with ‘timeless’ representations of wildflowers,
fishing boats, salmon and Highland scenes.

The appropriation of these two icons of Scottish
heritage is a marker of a key cultural and economic shift that
is familiar to many post-industrial nations. This shift concerns
the move from an industrial manufacturing base to a service
and tourism economy. That the shift to service and tourism
is represented by one of Britain’s few remaining tableware
factories, and the pre-war manufacturing boom years is
represented by a cocktail bar and restaurant, is not just a
historic irony.

In the heady self-confidence of the boom years
questions of precisely what gets made become somewhat
secondary to the glamour and style of making itself. Whilst
making doesn’t quite take care of itself, it nevertheless
has its own justification in the frenzy of seemingly never-
ending demand. This is the background for the international,
exotic and luxury style movement of Art Deco. Restaurants,
cocktail bars and ocean liners are the ultimate expression
of this confident internationalism centered on travel and
entertainment.

COMMON WEALTH
Ceramic Jelly Mould

Serving Suggestion:

Bramble Jelly

2lbs brambles

1 pint water

1 juiced lemon
300g caster sugar
8 sheets gelatine

nip of whisky

Wash the brambles and bring
to the boil with the water,
whisky, fruit and caster sugar.
Simmer until thickened. Pass
the liquid through a fine sieve.
Place the gelatine sheets

in a bowl of cold water for a
few minutes until softened.
Add the softened gelatine

to the ingredients.

Pour the liquid into a mould
and chill in the fridge until set.

De-mould onto a plate and
serve with venison or as
adesert accompaniment.

Recipe by Andy Cumming,
Rogano Oyster Bar

More recently, when manufacturing shifts to distant, cheaper
shores and global competition has threatened to overwhelm,
what gets made here becomes the subject for intense debate.
A product’s vernacular styling and market position as a
localised ‘national’ brand can be crucial. Highland Stoneware’s
turn towards the industrial application of craft techniques
and its pastoral subject matter is a symptom of this shift. The
hand finished, unique application of the makers’ skill is a self-
conscious reminder to the consumer that the product has in
fact been ‘hand made’ (in Scotland).

Common Wealth is a thoroughly contemporary effort
to bridge this gap between a confident internationalism and
a neo-traditional, self-conscious national vernacular. In
bringing together two partners with such distinct histories
and contexts West challenges herself to produce a synthesis
that allows both these stories to flourish. Perhaps more
significantly, the souvenir that West has produced must also
work on its own terms, independently of its partners, as an
authentic, desirable and fully functioning piece of kitchenware.

Nick Evans

Ceramicist Katy West is
interested in the common
ground shared between craft
and design and has worked
closely with manufacturing
since graduating from the
Royal College of Art in 2007.
She has developed work with
Barrhead, Glasgow; Topaz China,
Stoke-on-Trent; Stormglass,
Caithness; and Wentworth’s
Pewter, Sheffield. Concurrent
to her Glasgow-based studio
work West explores concerns
beyond her own practice
through curatorial projects.
Recent exhibitions include Our
Objects (for The Mackintosh
Museum, The Glasgow School
of Art), Modern Languages
(for the National Craft Gallery,
Ireland) and Transformers
(for The National Centre for
Craft and Design, England).

www.katywest.co.uk




FOUND with
CHEMIKAL UNDERGROUND

Alastair unzips a small fabric shoe bag to reveal two live

frearms: Smith & Wesson handguns that previously -

belonged to the Merseyside Police. He prefers their sturdy
steel construction to the modern plastic alternatives, as they
are far less likely to explode in his hand. It's 8.30am on a
cold April morning and we are at the Kelvin Hall Sports Arena
to record the sound of a starter pistol being fired indoors,

We're not recording the sounds of gunshots so that
we can make a Scottish gangster-rap hit; we're attempting a

fancy audio production technique called ‘Convolution Reverb’.

Convolution reverb is a technique that allows you to capture
the unique echoes of a room and then create a digital effect
that can be applied to any noise to make it sound as though
it was recorded in that room.

Today we’re capturing the sound of two spaces at

Kelvin Hall: a small gym hall and the massive athletics arena.

We plan to use these recordings as effects for our interactive
musical composition.

Rather than producing a physical souvenir we're
making a virtual one — an app for the iPhone that will be like
an audiovisual postcard of Glasgow. When you open the app
you will see an image and hear some music. Exactly what
you see and hear will be determined by where you are in the
world and by which direction you are travelling in relation to
Glasgow, more specifically the Commonwealth Sports Arena
in the east end of Glasgow. While the app is running the
music and pictures will change depending on whether you
are moving towards or away from the city. If you are moving
in the direction of Glasgow the music and visuals will become
richer and more complex and if you are moving away they will
become more minimal and abstract. In order to experience the
most complete version of the music and pictures the user will
have to be standing in the Commonwealth Sports Arena. In
effect our souvenir actively encourages you back to the place
that it commemorates.

GREAT CIRCLE
Audio Visual App

Our souvenir app is called Great Circle after the ‘great-circle
distance’ method that we are using to calculate the user’s
distance from Glasgow. It is a digital software application
that doesn’t require any physical manufacture. Instead we
are collaborating with Chemikal Underground who will act
as the publisher for our app in the Apple App Store.

The app fits into a larger theme that FOUND are
currently investigating: the music industry’s obsession with
a definitive version of a piece of music. We are interested in
exploring new ways of adding value to music and distributing it
in formats that cannot easily be pirated. Our Great Circle app
will provide a unique experience for each individual user every
single time it is played.

FOUND




NEIL McGUIRE and

MARIANNE ANDERSON with
CARLTON DIE CASTING and
JEWELLERY PROTOTYPING SERVICES

[ne Golden Tenement investigates urban regeneration and
displacement and explores how ideas of ‘city” and ‘nation
are perpetuated through ‘mega-gvents’ such as London
2012 and Glasgow 2014. The project will be realised in two
stages. The first focuses on the research, development and
production of gold-effect replica tenements. The second
stage (which will take place during 2013 and 2014) aims
to develop a system in which the sale of these tenements
could fund the manufacture of a single gold model tenement
for Dalmarnock, Glasgow.

The Golden Tenement consists of:

A) One solid gold model tenement based on 10 Ardenlea
Street, Dalmarnock, Glasgow. 10 Ardenlea Street was
pulled down to make way for the Commonwealth Games’
infrastructure. The manufacture of a cast gold model aims
to call attention to the story of the residents’ eviction, and
to other stories of displacement through regeneration.

B) A batch production of die-cast and gold-effect replica
tenements, based on a model of the solid gold tenement,
the sales of which will fund its construction. Both the gold
and replica tenements will be connected to a website,
goldentenement.org

The website will feature a computer-generated, digital model
of the tenement, connected in real-time to the gold price
index. The digital model adjusts its scale and dimensions
according to the fluctuating value of gold. This will ultimately
become the template for the casting of the single gold
model tenement.

THE GOLDEN TENEMENT 16
Gold Plated,
Cast Silver Modgl

Neil McGuire is a designer
and design tutor at The
Glasgow School of Art. He
runs design company After
The News focusing on graphic
and communication projects.
McGuire also undertakes various
research projects including
Wealth of the Commons and
Offbrand, which explore
alternatives to centralised
identity and brand design.

www.afterthenews.co.uk

Glasgow based jeweller Marianne
Anderson is inspired by the
history of ornament and her work
presents a considered exploration
of traditional ornamental forms
with a refreshingly original
interpretation of the decorative.
Working within a restrained
palette of oxidised silver, 18ct
gold, red garnets and white
pearls, she creates luxurious

and wearable collections that
skillfully reference the human
fascination with adornment.

www.marianneanderson.co.uk

The Golden Tenement uses the language of architectural
landmark souvenirs (for example The Eiffel Tower or The
Statue of Liberty) and their capacity to carry a narrative, to tell
stories about large-scale events such as the Commonwealth
Games and Olympics. It uses one instance of the eviction of a
homeowner, and the demolition of a property, to ask questions
about ownership, regeneration, community, value and capital.
The tenement, as an iconic, prevalent and successful Scottish
building type, connects the idea of a built ‘legacy’ for the
city with the architectural history of Glasgow. While physical
details of the model tenement, from the typeface used' to its
connotation with gold medals, elaborate on these narratives, it
also affords the possibility for people to connectit to their own
stories of regeneration, the city, or of the Games themselves.

Neil McGuire and Marianne Anderson

1 The typeface used for The Golden Tenement is based on the original designs by
Paul Renner for ‘Futura’. Of the distinguishing features of the original design, the distinctive

‘g’ is perhaps the most unusual, making it perfect for the word ‘golden’. The contemporary

version of Futura (which was updated from the original designs in order to make it more
appealing to a broader audience) is the text typeface for both the 2012 Olympics and the
2014 Commonwealth Games.

The Golden Tenement
Materials: Gold-plated Silver



ATELIER £B

(BECA LIPSCOMBE and LUCY MCKENZIE) and
MARC CAMILLE CHAIMOWICZ with

BEGG SCOTLAND and MCROSTIE OF GLASGOW

Atelier EB (Beca Lipscombe and Lucy McKenzie) approached
the renowned artist Marc Camille Chaimowicz to collaborate

with them to produce three woven travel blankets as
souvenirs for the Commonwealth and Olympic Games. The

purpose of a souvenir is to evoke a memorable, cherished
place or event for those who experienced it But as
merchandise its function is also to create revenue. That an
occasion can be relived or honoured through a memento
which is not embellished with corporate logos is clear, but s
it stil a souvenir proper? Absolutely.

The travel blankets are keepsakes which conjure the

HOW D'YOU KNOW ME? 18
FADE T0 GRES

EMMA...

\Woven Travel Blankets
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delight of attending the Commonwealth and Olympic Games, ©

and do so without being beholden to either a prescribed visual

identity or the general notion of a souvenir. Mass events are P

historical events, marking generational shifts, but they are

also simply outings shared by friends and family, as one
remembers the Glasgow Garden Festival of 1988 (where Atelier

obje

EB first encountered Chaimowicz’s work) and Glasgow’s www.cabinet.uk.com

Year of Culture in 1990. It is the subjective encapsulation of
experience they wish subtly to convey.

The lambswooland cashmere mix blankets, produced
by master weavers Begg Scotland, are finely finished and
transportable with a leather strap holder, fabricated by
McRostie of Glasgow. They are intended for many uses at the
Games, for instance, picnicking, attending outdoor events
or for tired children returning home. Their design takes into
account all these potential uses yet are true to the artistic
vision of their creators: to create a dialogue between the fine
and applied arts and life. Lipscombe’s monochrome design is
a pastiche of classical perfume packaging, chic merchandise
for something else completely. McKenzie has created a
trompe loeil turkey rug complete with house cat, as if sleeping
by an open hearth. Chaimowicz extends his study of Flaubert’s
Madame Bovary with a bucolic palette and celebration of
nineteenth and twenty-first century leisure time. Together,
the three blankets present a playful array of graphic reference,
the practical use of which will enrich the aesthetic and actual
experience of the sporting events.

Atelier EB

How D’you Know Me?

Fade to Gres
rEB (F

Emma




SCOTLAND CAN MAKE IT!

Begg Scotland

Established in 1869 and using high quality craft
production techniques that have changed little in
that time, Begg Scotland weave the world’s finest
cashmere and cashmere blended accessories.

17 Viewfield Road
Ayr, KA8 8HJ
www.beggscotland.com

Carlton Die Casting

(with Jewellery Prototyping Services)

Carlton Die Casting is a family-run firm established
in 1947. The company is one of the UK’s foremost
independent manufacturers of gravity and high-
pressure castings. Their customer base covers
fork-lift trucks, floodlights, electrical switchgear,
railway track signaling, oil exploration,computer
manufacturers, NATO communication

equipment and yacht windlasses.

88 Greenhill Road
Paisley

Renfrewshire, PA3 1RD
www.carltondie.com

Jewellery Prototyping Services

With over 10 years CAD/CAM (computer aided
design and manufacture) experience, Jewellery
Prototyping Services

creates bespoke Jewellery and prototype
models from its workshop in Erskine.

Unit 2 Kilpatrick Drive

Erskine

PA8 7AF
www.jewelleryprototyping.co.uk

Directory of
Manufacturing
Partners

Chemikal Underground

Chemikal Underground was established in
1995 and is one Scotland’s most influential and
enduring record labels. Having launched the
careers of Mogwai, Aereogramme, Arab Strap and
The Phantom Band, the label remains a pivotal
force in Scotland’s music scene, developing the
careers of Aidan Moffat, FOUND, RM Hubbert,
Human Don’t Be Angry (Malcolm Middleton),
The Unwinding Hours, Miaoux Miaoux,

Holy Mountain and Adrian Crowley.

Room 2, 3rd Floor
60 Brook Street
Glasgow, G40 2AB
www.chemikal.co.uk

Highland Stoneware

Formed in 1974 and located in the northwest
highlands, Highland Stoneware pottery

has an international reputation for quality
and innovation. From making their own clay
on site to finalising a finished pot, each
Highland Stoneware piece is handmade

by a dedicated team of craft makers.

Lochinver
Sutherland, IV27 4P
www.highlandstoneware.com

Johnstons of Elgin

Established in 1797, Johnstons of Elgin is a world-
renowned cashmere manufacturer. As well as
creating prestigious and luxurious garments for
leading luxury brands, Johnstons of Elgin boasts
its own eponymous label and can be found in many
high-end department stores throughout the world.

Newmill

Elgin

Moray, IV30 4AF
www.johnstonscashmere.com

Ul

McRostie of Glasgow
McRostie of Glasgow began as saddlers’

ironmongers in the 1880s, finding a niche in the
production of carriage driving and heavy horse
harness. In the 1980s this specialist knowledge

was transferred into the manufacture of

premium quality leather goods and the family-

run business now exports handmade leather

belts and other leather accessories worldwide.

The Harness Room
Bowfield

Howwood
Johnstone, PA9 1DB
www.mcrostie.co.uk

Rogano Oyster Bar

In 1935, as the great Cunard liner ‘Queen
Mary’ took shape on the Clyde, a restaurant
was refitted in the same Art Deco style and
a Glasgow legend was born. With its unique
1930s ambience, Rogano is the oldest
surviving restaurant in Glasgow. For over 75
years its chefs have dedicated themselves
to cooking and serving the finest fish and
seafood in the world from Scottish waters.

11 Exchange Place
Glasgow, G1 3AN

www.roganoglasgow.com

Tunnock’s (with Chesapeake)

Based in Uddingston, Tunnock’s was formed

by Thomas Tunnock in 1890. The company
expanded in the 1950s, and at this time the

core products - the teacake, the snowball,

the caramel log and the caramel wafer — were
introduced. A family business, Tunnock’s

has remained at the heart of the Uddingston
community and its unchanging brand has become
synonymous with classic Scottish design.

34 0ld Mill Road
Uddingston
Glasgow, G71 7HH
www.tunnock.co.uk

Chesapeake

Internationally renowned as a leading supplier
of cartons, labels and leaflets, and specialist
plastic packaging, Chesapeake is a packaging
company with operations across the world.

Leesburn Place
East Kilbride, G74 4LR
www.chesapeakecorp.com




SCOTLAND CAN MAKE IT!

EVENTS

A series of talks and events
accompanies the exhibition.
For details please visit
www.scotlandcanmakeit.com

Rogano Window Display
11 Exchange Place, Glasgow, G1 3AN

During the run of the exhibition at the People’s
Palace, Rogano Oyster Bar will host an offsite
display of souvenir prototypes

by Katy West.

At the People’s Palace:

Glasgow — Architecture and Jewellery workshop
with Marianne Anderson
Saturday 10 November 2012

This workshop will focus on Glasgow’s iconic
architecture — past and present - investigating
the history, use and visual language of buildings
inour city. Working in mixed-materials,

ideas will be developed into jewellery pieces,
translating large-scale architectural forms

into portable and wearable objects.

The Golden Tenement
Saturday 17 November 2012
2pm

A paneldiscussion exploring the material
and social legacy of mega-events such as
the Olympic and Commonwealth Games with
afocus on our buildings and our cities.

For booking information please
contact the People’s Palace
on 0141 276 0787 or

palacebookings@glasgowlife.org.uk

fvents & Information 00

INFORMATION
Scotland Can Make It!is produced by Panel.

Scotland Can Make It!is an independent
project featuring six souvenirs inspired by
the London 2012 Olympic Games and the
Glasgow 2014 Commonwealth Games.

This souvenir guidebook commemorates
the exhibition of the same name at the
People’s Palace and Winter Gardens.

Exhibition open

7 September 2012-13 January 2013

Open Tuesday-Thursday and Saturday, 10am-5pm
Friday and Sunday, 11am-5pm

The People’s Palace and Winter Gardens
Glasgow Green, Glasgow G40 1AT

PANEL

Panelis led by design curators Catriona

Duffy and Lucy McEachan. Based in Glasgow,
Panel promote design and craft locally and
internationally through exhibitions, events and
cultural projects. By animating spaces beyond
the gallery Panel is committed to creating
environments that give audiences and designers
the opportunity to engage with design and
craftin imaginative and experiential ways.

Panel collaborates with a network of
creative individuals and organisations,
nationally and internationally, providing a
unique and creative approach to curating
and producing exhibitions and events,
project development and management.

www.wearepanel.co.uk

Project Team

Producers: Panel

Text: Christopher Breward
Design: Graphical House

Exhibition design and build: Graphical House
and Steff Norwood

Film: Reset Films
Photography: Gordon Burniston
Coordinator: Lynsey Smith
Press: Kirstin Innes

The souvenir prototypes are the winning
proposals of an open competition that ran
during the summer of 2011 aimed at artists,
designers, craft practitioners and musicians
working across a broad range of disciplines.
Submissions were judged by artist Martin
Boyce, design retailer Sheridan Coakley,
music programmer Alasdair Campbell, curator
Christina Jansen and Creative Programmer for
London 2012 and Glasgow 2014, Leonie Bell.

The winners were announced on 8 December 2011.
Scotland Can Make It! is commissioned

as part of Scotland’s Cultural Programme

for London 2012 and Glasgow 2014.

Scotland Can Make It! is supported by the
National Lottery through Creative Scotland.



Thanks

Panel would like to thank the following
for their involvement and contribution
to Scotland Can Make It!

A special thanks to

Marianne Anderson , Ziggy Campbell, Marc
Camille Chaimowicz, Claire Duffy, Emlyn Firth,
Simon Kirby, Beca Lipscombe, Neil McGuire, Lucy
McKenzie, Angharad McLaren, Tommy Perman,
Kev Sim and Katy West.

for their time and commitment in
creating the souvenir designs

and to

Begg Scotland, Carlton Die Casting,
Chemikal Underground, Chesapeake, Friths
Packaging, Highland Stoneware, Jewellery
Prototyping Services, Johnstons of Elgin,
McRostie of Glasgow, Rogano Oyster Bar
and Tunnock’s.

for their supportin realising the production of the
souvenir prototypes

and to the following companies and individuals

Centre for Advanced Textiles at
The Glasgow School of Art

Commonwealth Arena and Sir Chris Hoy Velodrome

Commonwealth Games Scotland Ltd
Glasgow Museums

Glasgow Life

Judo Scotland

Kelvin Hall International Sports Arena
McClure Naismith

Mono

North Glasgow College

once were farmers

Squash Scotland

The People’s Palace

University of Edinburgh
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Will Adams, Gary Anderson, Caroline Barr, Leonie
Bell, Fiona Binns, Suzie Bowman, Martin Boyce,
Jonathan Boyd, Frania Gillen-Buchert, Stephen
Burns, Alasdair Campbell, Colin Campbell, Kareen
Campbell. Richard Campbell, Fiona Chautard,
Sheridan Coakely, Craig Coulthard,Russell
Cruikshank, Norman Cullander, Andy Cumming,
Kirsty Cunningham, Caroline Currie, Brian Dargo,
Lorna Dempsey, Jon Doig, James Dracup, Euan
Duncan, Cassie Durham, Gabriel Durnan, Nick
Evans, lain Findlay-Walsh, Scott Fleming, John
Glen, Catherine Goodfellow, David Grant, Norah
Grant, Neil Gray, Douglas Haggarty, Jon Hallé,

Bill Hayburn, Fiona Hayes, Stewart Henderson,
Jonathan Henson, Mark Huskisson, Jim Hutchison,
Daniel Ibbotson, Kirstin Innes, Tariq Igbal, Christina
Jansen, Graeme Johnston, David Kerr, Jenna Lake,
Rachael Lawless, Chris Leslie, Fergus Loudon, Jane
Macdonald, Colin Macfarlane, Fiona MacLeod,
Janine Matheson, Crawford McGuigan, Nigel
Munro, Steff Norwood, Anne Patterson, Mick
Peter, Libby Porter, Susan Priestley-Cooper, Cathie
Randall, Bernie Reid, Graham Reid, James Rigler,
Clare Simpson, Lynsey Smith, Jenny Stewart, Jim
Strickland, Sharon Swan, Brian Sweeney, Craig
Tannock, Alastair Thomson, Lindsay Wallace, Phillip
Wan, David Webster, Bryn Williams, Gil Wilson,
Kristoffer Wilson, Callum Wood and Tom Wylie.

% Supported by

% The National Lottery®

through Creative Scotland
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